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“Unprecedented program…,” “Impressive…,” “Amazing line-up…,” “Such solid, high caliber presenters and 

attendees...,” “Your focus on engaging the industry, encouraging dialogue, and concentrating on meaningful, tangible 

outcomes and next steps is central to this industry’s success – you’re on to something!”

In the months leading up to our inaugural Adventure Travel World Summit, we have been graced with a steady flow 

of promising, unsolicited feedback about this event.  Many of you have openly shared our belief in the potential 

of this Summit—and we thank you for your input.  Others of you have taken a “wait and see” stance, which we 

understand and believe is a healthy exercise.

The fact is, any semblance of leadership, focus and industry-building direction and initiatives has been notably absent 

for years.  Since we assumed leadership of the Adventure Travel Trade Association (ATTA) in April 2004, we’ve been 

urged to create and deliver a valuable networking opportunity that ultimately brings new and sustainable business to 

the table for all involved.  In rebuilding the ATTA, we also sensed a movement underway, one in which others in this 

field were ready to re-engage in the stewardship of the adventure travel industry.

For all of you, our sponsors, presenters, attendees and volunteers alike, thank you for your vote of confidence, for 

committing your valuable time, resources and energy to ensure the success of this gathering, and for “being present” 

in our bid to re-energize the adventure travel industry. 

 
We view this Summit as a first step, in what we hope, with your participation and ongoing support, serves as a 

spark for our industry – and a call to action.  This Summit is designed to serve as a catalyst for the creation of a new 

era of participation, collaboration, and healthy and productive dialogue.  This Summit is also designed as a call to 

action to actively engage industry influencers in a unified vision to promote and grow the adventure travel market 

– strategically, and responsibly.

In the end, the value of this Summit will be in what each and every one of us brings to the table, shares, discusses and 

delivers.

With this in mind, let’s co-create our individual and collective futures!

In the spirit of adventure, 

Shannon Stowell                                              Chris Doyle

President                                                          
Director
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SUNDAY, OCTOBER 16, 2005

7:30AM – 5:00PM (Times, duration, locations vary.)

Adventure Excursions

Departing from Bell St./Pier 66 Marina:
9:30AM – 2:00PM – Safari Spirit scenic yachting brunch cruise with American Safari Cruises 

Departing from Bell Harbor International Conference Center:
8:00AM – 4:00PM – Alpine Lakes Wilderness 7-mile hike with REI Adventures to Snow Lake in the Cascades

10:00AM – 4:00PM – Fly fishing with one of Washington State’s top experts, Frank Giese, on a private lake or weather permitting, on the 
beautiful Skagit River

12:30PM – 4:00PM – GeoTeaming urban adventure in downtown Seattle (“...the best way to explore Seattle...”) with PlayTime Inc. CEO 
John Chen

7:30AM – 5:00PM – Rafting the Skagit or Skykomish River (depending on conditions) with Alpine Adventures and Richard Bangs - class III 
rapids

10:00AM – 2:00PM – Sea kayaking on Lake Union with eNRG Kayaking and Sam Drevo

Presented by:

Adventures presented by:

Frank Giese
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SUNDAY, OCTOBER 16, 2005
7:00 – 10:00PM
Summit Opening Festivities
Pacific Science Center

Adventure sports commentator Cathy Sassin will serve as our Summit opening festivities emcee.  Cathy is a nationally recognized 
expert on health and fitness who serves as a regular contributor on national television and in popular fitness magazines. She has placed 
in the top five in 80% of her adventure racing career, spanning the past 10 years. She was one of the 100 female athletes in the country 
honored by the Women’s Sports Foundation for the years 2000 and 2003 and in 2004, voted one of the top 10 most influential people 
in the sport of adventure racing in America. Having worked on Primal Quest the past three years as the voice of the athletes she is a 
fundamental part of the management team for The Expedition Challenge.

6:30PM
Event Transportation
Shuttles offered from the Bell Harbor International Conference Center (Pier 66, 2211 Alaskan Way, Seattle) to the Pacific Science Center,  
(200 Second Avenue North, Seattle)

The Pacific Science Center is located under the five white arches near the Space Needle in Seattle.

7:00 – 8:15PM
Welcome Event, Presented by ExOfficio and Veramonte
Presenters:  ATTA’s President  Shannon Stowell and Director Chris Doyle,  & ExOfficio President Rick Hemmerling 
Beverages, Appetizers (African theme) & Networking – Building Two

8:30 – 9:00PM
Pioneers of Adventure Travel Awards, Presented by the Adventure Travel Trade Association 
ATTA’s inaugural, annual Pioneers of Adventure Travel Awards program recognizing the contributions of industry pioneers – Boeing IMAX 
Theater

9:00 – 10:00PM
“Mystery of the Nile” IMAX Movie Private Showing, Presented by ExOfficio
Special guests, including principal character Pasquale Scaturro, IMAX film maker Gordon Brown, and co-director Richard Bangs will share 
insights and engaging stories about the film and their first-hand accounts of this pioneering and inspirational adventure – Boeing IMAX 
Theater

10:00PM
Event Transportation
Shuttles offered for return to the Bell Harbor International Conference Center

Presented by:
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MONDAY, OCTOBER 17, 2005
6:30 – 7:45AM Lobby
Registration

Session Schedule & Networking

6:30 - 7:45AM Lobby  
STARBUCKS SUNRISE COFFEE WITH PRESENTERS & MEDIA

Join ATTA Summit presenters and attending media for 
pre-breakfast networking and to experience a Starbucks  
master brewer serve up coffees from around the world.

7:45 - 8:15AM Bay Auditorium  
WORKING BREAKFAST – The Power of Focus
Presenter:  Dave Bartholomew - Founder & Principal, Ascent Advising
We’ll start this Summit by thinking about how we can confidently 
focus our industry, align our efforts, and zero in on the most critical 
initiatives that can advance our industry and individual businesses.

8:15 - 8:30AM Bay Auditorium  
Adventure Travel World Summit 2005 Vision
Presenter:  Shannon Stowell - President, ATTA
Shannon shares the ATTA’s vision for the Summit and offers insights 
into the interactive feedback process that will help participants craft 
the collective adventure industry vision.

8:30 - 9:30AM Bay Auditorium  
INDUSTRY PROGRESS REPORT: Research Findings, Gaps, 
Fallacies and Opportunities Revealed
Presenters:  Chris Doyle - Director, ATTA; Christina Heyniger - 
Associate, ATTA & Founder & Principal, Xola Adventure Consulting; 
Michelle Barnes - Vice President Marketing, Outdoor Industry 
Association; Richard Bangs - Executive Producer, Yahoo!’s Richard 
Bangs’ Adventures
ATTA and strategic partners present credible new research that 
illustrate critical shifts sure to impact your business, and share ways 
to participate and learn about new global adventure travel research 
initiatives.

9:30 - 10:15AM Bay Auditorium  
INDUSTRY CHALLENGE: Challenging the Definition of Adventure 
Travel: Who Are We? Why Does it Matter?
Presenters:  Peter Greenberg - Travel Editor, NBC Today Show & Chief 
Correspondent, Travel Channel; Michael Kaye - President & CEO, 
Costa Rica Expeditions; Chris Doyle – Director,  ATTA
This lively, interactive and moderated session explores recent changes 
in the adventure travel climate to assess where we’re at, who we are, 
who we want to be and how we’ll define ourselves. Be present to voice 
your opinion and help to create a more contemporary definition of 
“adventure travel” that best serves consumers, supports growth, and 
strengthens our industry’s identity.

10:15 - 10:30 AM BREAK

10:30 - 11:30AM CONCURRENT MORNING SESSIONS I
RESEARCH & TRENDS: How Emerging Technologies Will Impact 
the Way People Travel – Pacific Board Room
Presenter:  Norm Rose - Founder & Principal, Travel Tech Consulting
Learn what emerging technologies (wireless, dynamic packaging online, 
Weblogs, RFID tags, RSS feeds, etc.) do, and how they will influence 
the adventure travel industry. Gain insights into how technology 
affects the selection of services and the actual trip experience, and 
walk away with practical advice on how best to leverage technology to 
drive additional sales and enhance your travelers’ experiences.

MARKETING: Myths and Misconceptions of the 50+ Traveler 
– Bay Auditorium
Presenter:  Barbara Hvasta - V.P. of Passport & Privileges, AARP
Is your perception of the 50+ traveler that of a sedentary octogenarian 
with dietary restrictions and bedtime by 9pm? Think again. In the U.S. 
alone there are 81 million people 50+ - 28% of the U.S. population – 
and 45% of them are AARP members. They are passionate about new 
experiences and possess the time and resources to travel. The 50+ 
consumer owns 77% of all financial assets and has more than $750 
billion in discretionary income. Join Barbara to learn how to market to 
the lucrative and growing boomer market.

THE ADVENTURE SPECIALIST CERTIFICATION: Taking a 180-
degree Turn from “How It’s Been” to “Where It’s Going” – Sound 
Conference Room
Presenter:  Helen Nodland (CTC) - Principal, Nodland Travel Enterprises
For Travel Agents and Adventure Operators who recognize the financial 
opportunities of working together.  A creative, challenging course 
overview for entrepreneurial-minded agents who are interested in 
specializing in the world of adventure travel and gaining a better 
understanding of adventure companies and their qualities, the 
traveler, the world, related businesses, and the ways these travelers 
receive travel information that can lead to greater financial rewards for 
themselves and their partner organizations.

STRATEGIC PLANNING: Industry Dreams, Obstacles and Actions 
– Cove Conference Room
Presenter:  Moe Carrick - Founder & Principal, Moementum
This highly participative session elicits from attendees a candid 
exploration of possible future actions for the transformation of the 
adventure travel industry. This session builds upon input data from 
Summer 2005 strengths, weaknesses, opportunities and threats 
(S.W.O.T.) analyses conducted by the ATTA throughout the U.S.

FUNDING: Funding and Exit Strategies:  How Does It All Work 
and Why Should I Care? – Marina Conference Room
Presenter:  Sally McCoy - Founder & Partner, Silver Steep Partners
Offering pragmatic insight into the strategies and decisions facing 
today’s small business owners regarding financing alternatives and 
mergers and acquisitions.
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MONDAY, OCTOBER 17, 2005
11:30 - 11:45 AM BREAK

11:45 - 12:45PM CONCURRENT MORNING SESSIONS II
MARKETING: Communication Strategies Before, During and After 
Crises – Pacific Board Room
Presenters:  John Poimiroo - Founder, Poimiroo & Partners (former 
Director of Travel and Tourism, State of California); Bruce Palmer 
- Director of Admission and Marketing, National Outdoor Leadership 
School
Learn from these experts about the importance of scenario planning 
for crises, how to prepare to manage communications during the 
unforeseen, and what to expect immediately following and long after 
major crises.

OPERATIONS: Fortifying Our Future - Sourcing, Developing and 
Retaining Staff – Marina Conference Room
Presenters:  Carmen Hudson - Staffing Manager, Starbucks;  
Sally Solaro - Staffing Program Manager, Microsoft Corporation; 
Alfredo Ferreyros - President, Explorandes
For most leaders, labor costs are the  biggest expense line on the 
budget. Intuitively executives recognize the  need to retain top talent 
and to recruit the best people into their  organizations. In this interactive 
session, the presenters, representing  notable companies, including an 
international tour operator, will  demystify the recruiting function and 
suggest specific things you can do to improve your people strategies.

PARTNERING: Galvanizing Forces, Generating Financial Rewards 
through Trade Associations – Cove Conference Room
Presenters:  Frank Hugelmeyer - President, Outdoor Industry 
Association; Steve Bryant - President/Chief Creative Officer, Publicis 
Dialog USA; Shannon Stowell - President, ATTA
Properly placed energies toward partnerships within the adventure 
travel industry can lead to an immediate, resounding and galvanized 
voice capable of bringing new funding, media and analyst interest, 
governmental support and more.  Hugelmeyer and Bryant deliver real-
world experiences about previously fractured industries that regained 
their voices, and coalesced lobbying, research, marketing and service 
efforts for mutual gain, leading to financial rewards for all.  Stowell 
then explores the re-emergence, development and success awaiting 
the adventure travel industry.

PARTNERING: Modeling Partnerships, Networks and Alliances for 
Success – Sound Conference Room
Presenter:  Kurt Kutay - President, Wildland Adventures;  
Hugh Hough - President, Green Team Advertising 
Human and financial resources one invests in forging strong 
partnerships often come back 100-fold. Kurt focuses on relationship 
building with local conservation groups and native people to support 
sustainable, community-based tourism programs.  These programs 
create more meaningful and authentic experiences for travelers, and 
also bring tangible benefits to local hosts and support conservation. 

He shows how Wildland Adventures capitalized on goodwill from 
its unique partnerships by generating public interest and powerful 
marketing news that led to Outside and Conde Nast Magazine awards. 
Since 1993, Hugh has developed the adventure travel market, most 
notably with ecotourism destinations. He will illustrate through specific 
examples Green Team’s extensive use of commercial and non-profit 
travel partnerships to successfully market adventure destinations.

OPERATIONS: Adventure Travel Guides – The Great Paradox 
– Bay Auditorium
Presenters:  Michael Kaye - President & CEO, Costa Rica Expeditions; 
Bill Abbott - President, Wilderness Travel; Bruce Klepinger - Owner & 
Chief Guide, Ibex Expeditions
Guides add some of the greatest value to consumers’ adventure 
travel experiences. Guides are part biologists, part performers and 
part mothers. Doesn’t a healthy evolution of the adventure industry 
demand that the consumer marketplace value guides more? These 
two operators and one world-renowned adventure guide will raise 
a lot of questions, spur spirited dialogue, and encourage session 
participants to openly explore how to market guides better for bottom-
line impact while working to create support mechanisms that help 
to retain, develop and properly compensate guides so that “guiding” 
evolves into an esteemed, life-long profession.

12:45 - 1:45PM Harbor Dining Room

2:00 - 2:45 PM Bay Auditorium
KEYNOTE ADDRESS: The Value of the Retail Distribution Channel 
in Growing Your Business
Presenter:  Matthew D. Upchurch - CEO, Virtuoso
Visionary, futurist, entrepreneur, and counted among the travel 
industry’s most influential, Matthew Upchurch has parlayed his vision 
of a global travel industry network into Virtuoso, a multi-billion-
dollar, by-invitation-only consortium of exceptional travel consultants 
and travel providers, all working together to mutually prosper while 
delivering the world’s most satisfying travel experiences. While the 
rest of the world was predicting the downfall of the travel agent with 
the onslaught of online booking engines, Matthew envisioned a back-
to-the-future alternative that repositioned true travel specialists into 
their original role - knowledgeable counselors versus transaction 
processors. Wearing the hats of supplier and agent simultaneously has 
ultimately led to his vision of Virtuoso: a virtual corporation of the most 
powerful upscale travel consultant agencies supported by centralized 
marketing vehicles and exclusive agreements with the finest travel 
suppliers in the world. Virtuoso has delivered a continuous stream of 
new programs that empower its travel specialists and suppliers with 
an impressive arsenal of marketing tools, in-depth client data, and 
industry resources that are unrivaled.

2:45 - 3:00PM BREAK – Pre-Function Lobby
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MONDAY, OCTOBER 17, 2005
3:00 - 4:30PM CONCURRENT AFTERNOON SESSIONS
OPERATIONS: Get Up the Creek With a Paddle - 9 Risk Management 
Factors That Can Keep You Afloat in Today’s Insurance Market - 
Marina Conference Room
Presenter:  Gilles Valade - Co-Founder, Pinnacle Risk & Insurance 
Consultants
In this workshop, Gilles reveals the tried and true as well as the 
cutting edge risk management practices that are saving adventure 
tourism operators in British Columbia, Canada, up to 25 percent on 
their insurance. Start taking control over the premiums you pay. Learn 
how the number of user days, operational controls and supervision, 
operating terrain, post-incident management and other factors can 
influence the insurance market in your favor. 

STRATEGIC PLANNING: Radical Futures - Explore New and Exciting 
Concepts with Experts and Colleagues - Cove Conference Room
Presenter:  Russell Walters - ATTA Advisor, & President, Northern 
Outdoors, & ATTA Advisory Board Members
This powerful brainstorming exercise is your chance to engage and 
present your big-picture thinking, to challenge convention, to move 
out of the day-to-day fray to explore radical futures - with short-term 
tangibles for 12, 18, 24 and 36 month windows for your industry.

SUSTAINABILITY: Facts & Fiction - Does the Consumer Truly Care 
About Sustainability When Choosing an Operator? Research 
Revealed and Latest Consumer Trends Discussed - Sound 
Conference Room
Presenters:  Bill Bryan - Chairman, Off the Beaten Path;  
Brian Mullis - President, Sustainable Travel International;  
Alfredo Ferreyros - Founder & President, Explorandes
This round-table discussion covers specific examples of visionary 
and pragmatic sustainable tourism in action, establishes a baseline 
of facts, calls out the activities giving responsible tourism a bad 
name, and takes a stand by combining sound business principles and 
environmental and cultural responsibility.

RESEARCH AND TRENDS: Live Consumer Focus Group – Pacific 
Board Room
Presenters:  Dr. Christine Vogt - Associate Professor, Michigan 
State University; Paige Schneider - PhD Candidate, Michigan State 
University
At least a dozen pre-qualified, diverse consumers will participate in 
a real-time, live consumer focus group session, interspersing live 
audience questions into the process for IMMEDIATE feedback to be 
shared with Summit attendees.

4:30 - 6:30PM
NETWORKING: MAKING CONNECTIONS – Meet Colleagues, Talk 
Shop, Discuss Partnerships – Pre-Function Lobbies
Networking areas will be carefully presented to maximize efficiency 
and coordinate meetings of Summit participants based on the 
composition of registrations.

Evening Program

A Night in Xinjiang, China, presented by Zhongkun Travel
Summit participants will gather at the internationally acclaimed REI 
Seattle Flagship outdoor gear and clothing retail store (222 Yale Ave 
North in Seattle) for a specially catered event including wine tasting 
and food pairing from the Xinjiang region of China, traditional music 
and Uygur dancing, a visual tour of far western China, and in-store 
climbing.

6:30PM Summit Attendee Arrival
Adventure Travel World Summit participants shuttled from 
the Bell Harbor International Conference Center to the REI 
Seattle Flagship store

7:00 General Reception
Wine, heavy hors d’oeuvres, including traditional Uygur 
dishes from the Xinjiang Autonomous Region, China

7:30 ATTA Welcome To Summit Attendees, Xinjiang partners
Special Welcome Ceremony to honor our Xinjiang partners

7:45 Special Zhongkun Host Presentation
Presenters:  Mr. NuBo Huang, Chairman, Zhongkun 
Investment Group; Mr. Peter Gao, CEO, Zhongkun US Inc.

8:00 Visual & Musical Tour of Xinjiang Autonomous Region, 
 China

8:30 Traditional Uygur Dancing, Performed by Barna Ibrahim

8:45 Overview of joint China/U.S. Adventure Exploratory 
Mission
ATTA President Shannon Stowell and Director Chris Doyle, 
members of the first American Adventure Travel Exploratory 
Delegation to Xinjiang, share their August 2005 experiences 
and perspectives

9:00 Closing Comments, Gear Raffle & In-store climbing 
Attendees are invited to climb the 65’ climbing pinnacle, 
which will be closed off especially for Summit participants 
– prizes awarded to those who summit the peak!  Store 
tours and other activities abound

10:00 Departure
Shuttles begin leaving the REI Seattle Flagship store at 
9:30PM for return to the Bell Harbor International Conference 
Center
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TUESDAY, OCTOBER 18, 2005
6:30 - 7:30AM Lobby  
STARBUCKS SUNRISE COFFEE WITH PRESENTERS & MEDIA

Join ATTA Summit presenters and attending media for 
pre-breakfast networking and to experience a Starbucks  
master brewer serve up coffees from around the world.

7:30 - 8:15AM Bay Auditorium
WORKING BREAKFAST - SUMMIT PULSE CHECK: Critical Summit 
Updates, Emerging Themes, New Issues and Opportunities
Presenters:  Steve Trautman – ATTA Advisor and Principal, Solution 
Strategies; Fran Farrell - Publisher, National Geographic Adventure; 
Shannon Stowell - President, ATTA
Session leaders will provide a series of brief reports from the ATTA that 
condense findings and outcomes from the prior day’s proceedings.

8:15 - 9:00AM Bay Auditorium
KEYNOTE:  Has the Journey Become More Important than  
the Destination? 
Presenter:  Judy Slatyer – Global CEO, Lonely Planet
The mechanics and physical aspects of travel are delivering on 
supplier promises and that gets the adventure traveler in at the ground 
floor.  From Judy’s perspective, that’s only the start.  She explores 
what people are really looking for when they travel and why they’re 
traveling in today’s world.  She describes what happens when people 
make the decision to leave their personal comfort zone and explore 
the world around them. This is where true adventure begins and what 
makes the journey definitively more important than the destination.   
While new travel destinations are certainly emerging and enticing, 
check-the-box travel is not as motivating as people’s desires to get 
connected, to understand themselves and the world better.  Judy 
references Lonely Planet’s movement to inspire more Americans to 
get their passport and travel abroad, noting that it’s not really about 
selling more books, that it is far more fundamental:  to encourage 
people to explore their world with awareness, respect, curiosity and 
care, because meaningful travel experiences change people  -  in a 
positive way  - forever.

9:00 - 10:00AM Bay Auditorium
KEYNOTE: The Nexus of Content and Commerce
Presenter:  Alan Josephs – VP Packaging, Orbitz.com
Hear about the third largest online travel site’s successes and failures. 
Learn where complex travel is headed, how powerful content is to 
the planning process, and why the Internet has not yet come even 
close to its full potential. Find out whether adventure travel is ready to 
capitalize on the next wave.

10:00 - 10:15AM BREAK

10:15 - 11:15AM CONCURRENT MORNING SESSIONS I
MARKETING: Search Engine, Email and Internet Marketing - 
Techniques for Leveraging the Internet to Find and Retain Loyal 
Customers - Marina Conference Room
Presenter:  Don Pickering - Memetics Systems
In this practical session, you’ll learn how to find and retain loyal 
customers through email, search engines and creative advertising. 
You’ll learn what is working in today’s environment and what has 
changed in the world of online marketing.

PARTNERSHIPS: Creating Strategic Partnerships: Co-marketing 
for Mutual Benefit – Pacific Board Room
Presenter:  Annie Ellicott - President, LeapUp Marketing Solutions
Co-marketing can be a powerful way to expand your customer 
base – without expanding your marketing budget.  Gather specific 
models, tools and techniques that you can use to set partner “gives 
and gets.”  Learn how to structure control-points based on different 
partnership objectives, and successfully execute joint marketing and 
sales campaigns and achieve tangible results.  Learn best practice 
co-marketing case examples from both inside and outside the travel 
industry.  Then, try your hand at our “Partnership Challenge” where 
we use what we’ve learned to develop hypothetical co-marketing 
partnerships.

MARKETING: Mastering the Youth Market – Sound Conf. Room
Presenter:  Bruce Palmer - Director of Admission and Marketing, 
National Outdoor Leadership School (NOLS)
Marketing to young people is incredibly challenging. Kids want to do 
what is cool with people they want to be with, and despite their bravado 
they lack confidence. Parents want their children to be involved with 
activities that have value, are safe and fit into their child’s overly-
programmed life. Gather facts and figures about the youth market 
(your customers of “tomorrow”), then shift quickly into “how to” mode. 
Learn proven tricks of the trade that have allowed NOLS to sustain 
growth while other youth adventure programs have shrunk. 

TECHNOLOGY: Use Technology to Attract, Convert, and Retain 
Customers to Improve Your Bottom Line – Cove Conference Room
Presenter:  Robert Hirsch - President, AdventureCentral.com
Don’t be afraid to be sexy!  Why is it that most adventure travel-oriented 
web sites are far less exciting than reruns of Bonanza?  If you’re in the 
business of selling adventure travel you’re in the business of selling 
entertainment.  And you’d better have a Web site that is exciting 
enough to compel people to book trips with you.  If you don’t, you 
lose customers to someone who does.  Hear actual business cases 
illustrating cost-effective and proven techniques that you can take 
back to your own business to attract, convert, and retain customers to 
improve your bottom line.
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MARKETING: Building a Truly Sustainable Adventure Company 
While Staying Innovative and Competitive – Bay Auditorium
Presenter:  Bruce Poon Tip - President and CEO, G.A.P Adventures
After 15 years of developing a unique style and travel concept, G.A.P 
Adventures has grown from a small group of travelers to one of the 
world’s leading adventure companies with over $100 million in annual 
revenue and 300 employees.  However, the real story lies in the way 
this exceptional growth has been achieved – new concept stores, a 
television show, the purchase of the legendary expedition ship the 
M/S Explorer, and the set up of its own non-profit organization, the 
Planeterra Foundation, which is strengthening an already widely 
recognized company focus on sustainable tourism.  Hear Bruce’s 
insights and practical examples of how original approaches contribute 
to G.A.P Adventures’ bottom line.

11:30 - 12:30PM CONCURRENT MORNING SESSIONS II
MARKETING: Keyword Marketing Strategies – Cove Conf. Room
Presenter:  Brad King-Category Lead-Travel, Yahoo! Search Marketing
This workshop explores ways to co-create conversion strategies that 
deliver tangible results in growth, expand the industry, and migrate 
leisure travelers into adventure travelers.

MEDIA: Media Panel - Winning Publicity Strategies and Tactics 
– Bay Auditorium
Presenters:  John Rasmus - Founding Editor, National Geographic 
Adventure; Aaron Gulley - Outside Magazine; John Poimiroo - 
Founder, Poimiroo & Partners; Gene Sloan - Travel Writer, USA Today
Hear the state of publicity generation in the travel industry, why 
disconnects occur between travel businesses and press, and fresh, 
practical approaches to executing the fundamentals of public relations 
that can generate quality publicity that leads to consumer queries.

MARKETING: The Power of Women - Understanding and 
Marketing to the World’s Largest Overlooked Market Segment 
– Sound Conference Room
Presenter:  Kathy Moyer Dragon - Founder/Owner, ActiveWomen.com 
& The Dragon’s Path Cultural Walking Adventures
This session will feature compelling statistics and case examples 
from outside the travel industry of companies who have refocused 
and committed to this market and achieved financially rewarding 
relationships. Find insight into the market potential within the active 
travel industry and, of course, a lively group discussion.

MEDIA: Producing and Publishing Media from the Field – Marina 
Conference Room
Presenters:  John Canning - Producer, Yahoo!’s Richard Bangs’ 
Adventures; Christian Kallen - Freelance Digital Media Producer; 
Andrew Locke - Videographer, MSNBC; Didrik Johnck - Freelance 
Media Specialist
Using today’s technology, Yahoo! and MSNBC show how to create 
stunning multimedia content from the field on a wide range of budgets.  
As the consumer increasingly shops online, creating powerful stories 
from the field could be the strongest sales tool yet seen.  Learn more 

about methods of creating and using compelling content that brings 
adventure to life – for your staff and clients.

12:30 - 1:30 PM LUNCH
LUNCH & Flamenco Music Performance

1:45 - 2:15 PM Bay Auditorium
KEYNOTE: Leading for Change and Embracing Ambiguity:
Mapping Futures
Presenter:  Moe Carrick - Founder & Principal, MoeMentum; and 
Executive Guest
This session will address the dynamics of change and uncover 
strategies for leaders to successfully navigate among staff, customers 
and partners in a rapidly changing industry.

2:15 – 2:30PM BREAK – Lobby

2:30 - 3:45PM CONCURRENT AFTERNOON SESSIONS
STRATEGIC PLANNING: Insurance and the Risk Management 
Landscape – Prepare for Change – Bay Auditorium
Presenters:  Jim Sano - President, Geographic Expeditions; 
Will Harding, Policy & Planning Officer, The Council of Tourism 
Associations of British Columbia
Presenters from different sides of the insurance challenge will discuss 
the state of the current insurance industry and how it pertains to the 
unique risks and situations of adventure travel companies. In addition, 
they will discuss insurance program development – how and why, and 
the benefits it can bring to an association group.

MARKETING: Successful Search Engine Marketing in “Natural 
Search Results” – Cove Conference Room
Presenter:  Stuart Jenner - Principal, Marketek Consulting Group
Search engines are a popular way to find travel information. In this 
session, learn how to use search engines more effectively as a 
marketing tool. When there are literally millions of pages with a word 
or phrase, what drives some pages to the top? What can companies 
do to improve how their pages rank in Google, Yahoo, MSN and other 
leading engines? Walk through real-world examples, including an 
informal assessment of adventure travel companies (not by name, 
of course) of pages that have high positions on travel-related terms. 
Building on these examples, learn what you can do to get better results. 
Take away an action plan from this session that you can use for search 
marketing and apply and benefit from immediately!

OPERATIONS: .travel Limited Launch is Underway!  Is Your 
Organization Prepared? – Sound Conference Room
Presenter:  Ron Andruff - President and CEO, Tralliance Corporation 
Summit attendees will be briefed on the highly-anticipated launch of 
the travel industry’s exclusive domain space on the Internet. Andruff will 
address authentication of all .travel registrants, the .travel Directory, 
and the overall impact .travel will have on the global travel and tourism 
industry. Leading industry players are already getting authenticated. If 
you haven’t gotten authenticated yet, this is a “must attend” workshop 
to find out why the industry is moving to .travel.
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STRATEGIC PLANNING: The Future of Adventure Travel on U.S. 
Public Lands – Pacific Board Room
Presenters:  David Brown - Executive Director, America Outdoors, Ray 
Murray, Regional Director, National Park Service
33% of the land base in the U.S. is under federal ownership, hosting 
millions of recreation visits amidst the nation’s most remarkable 
landscapes. How will outfitters, guides and tour operators provide 
quality, sustainable services and maintain profitability while efforts 
are underway to shift more of the management costs of public lands 
to users? Explore the impact of: recently passed legislation revising 
agency fee authorities; recent and future federal regulations that have 
improved permitting processes; and expected future rules related 
to permitting, cost recovery, commercial use authorizations among 
various federal land managing agencies.

OPERATIONS: The Language of Negligence – Your 
Responsibilities as an Operator – Marina Conference Room
Presenter: Tracey L. Knutson - Principal, Knutson & Associates
Tracey reviews the legal meaning of “negligence” and how the issue 
of duties between clients and operators runs both ways, meaning 
that both parties have responsibilities during an activity.  With that 
discussion as the context, she reviews the most common types of 
claims currently being brought against outdoor operators/providers so 
that we can assess these situations and look at managing the risks 
associated with running an outdoor-oriented business.

3:45 – 4:00PM BREAK 

4:00 - 4:45 PM Bay Auditorium
KEYNOTE: The Future of Adventure
Presenter:  Thornton May – Contributing Futurist, World Bank
There are three kinds of futures:

1) The predictable future (a linear extrapolation of trends we 
can see);
2) The unpredictable future (positive surprises and 
unexpected disasters);
3) The future we create.

Thornton will give you a robust tool set with which to envision and 
operationalize a future where every man, woman and child on this 
planet becomes an adventurer traveler. Research tells us the old are 
no longer ‘old’, the young will be increasingly active, and the employed 
will be increasingly un-tethered from office and cubicle. Three billion 
new workers in Brazil, Russia, India and China are on the cusp of 
becoming ‘adventure’ customers. The outdoors and adventuring is 
being democratized – pulse-heightened, mind-stimulating mobility is 
no longer solely the province of the rich and famous. Technology will 

change how, where and with whom we find adventure. The business 
intelligence tools of the Naughts (00’s) will allow purveyors – a la 
Alfred P. Sloan – to create “adventures for every purse and purpose.” 
We stand at the nexus, at that pregnant-with-opportunity moment 
between when the stable was empty but not yet rebuilt into a garage. 
Thornton will help you take that all-important next step.

5:00 - 8:45PM
V.I.P. Farewell Networking Event – Enjoy the Greek and 
Flamenco-Rooted Music and Dance of Children of the Revolution 
in a Private Concert at the Odyssey Maritime Discovery Museum, 
Presented by Putumayo, National Geographic Adventure, 
Veramonte Wines, Virtuoso and Tourism Ireland.
In addition to an incredible opportunity for networking, sharing of 
special gifts for all Summit participants and an ATTA “next steps” brief, 
the highlight of the evening will be an exclusive, private performance 
by the infectious music of, “Children of the Revolution.”  

Here’s a little more background to pique your interest: 
“When you go to a Children of the Revolution show, you might 
as well leave your preconceptions about ‘world music’ at the 
door.” wrote Tina Potterf of the Seattle Times.

Putumayo World Music is delighted to sponsor Children of the 
Revolution’s performance at the ATWS Closing Gala.  Children of the 
Revolution are featured on Putumayo’s Greece and Swing Around the 
World CDs – be sure to look inside your gift bags!

Putumayo World Music is known for its upbeat and melodic world 
music compilations that are “guaranteed to make you feel good!”  
With its extensive liner notes, photos and colorful artwork Putumayo 
has become one of the leading companies providing specialty retailers 
with CDs to play and sell in their stores. For more information, visit 
www.putumayo.com. 

Made up of virtuoso musicians, singers and dancers from around the 
world, Children of the Revolution blend their Greek and Flamenco roots 
with American rock influences creating a lush and melodic sound 
driven by infectious Latin grooves.  On stage are Spanish guitars, 
electric guitar and bouzouki, Hendrix-like electric violin, a front man 
with both the looks and the voice, a powerful flamenco dancer and a 
slamming rhythm section.  Whether performing as an intimate trio, its 
core group of seven or expanding to one of their trademark theater 
extravaganzas; including gospel and children’s choirs, horn and string 
sections, COTR put on one of the most entertaining and unifying shows 
in the world. For more information, visit: www.cotrmusic.com.

VIP Farewell Networking Event Presented by:
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Abbreviated biographies are presented in this program.  Detailed 
biographies of all Adventure Travel World Summit speakers are 
available at http://www.adventuretravelworldsummit.com/ 
atws-program-speaker-bios.html.

BILL ABBOTT
In 1978, Bill founded Wilderness Travel, which today 
remains an innovative force in the adventure travel industry, 
continually searching out new adventures.  With Bill at the 
helm, Wilderness Travel has remained true to a principle of 
concentrating on the quality, design, and uniqueness of the 

trips, and, above all, of ensuring the very best trip leaders are enlisted 
for each journey.

RON ANDRUFF
Ron, a former champion professional athlete with 25-
year career in the international marketing arena, became 
immersed in the travel industry when he co-founded a 
company that was the first business-to-trade portal that 
empowered travel agents to harness the Internet.  His 

current undertaking, the pursuit of the “.travel” top level domain on behalf 
of the travel and tourism industry, is a realization of that conviction.

RICHARD BANGS
Richard is a founding partner and long-time president 
of Mountain Travel-Sobek, America’s oldest and largest 
adventure travel firm. An entrepreneur, world adventurer, 
international river explorer, Web pioneer and award-
winning author, he has led first descents of 35 rivers around 

the globe, including the Yangtze in China and the Zambezi in Southern 
Africa. Bangs has published more than 500 magazine articles, 14 books, 
a score of documentaries and several CD-ROMs.  His most recent book 
is, “Mystery of the Nile,” published in conjunction with the IMAX film. 
Richard most recently was executive producer and editor of First and 
Best, and is now spearheading a new project with Yahoo! called, Richard 
Bangs’ Adventures, which is slated for launch in October 2005.

MICHELLE BARNES
Michelle is VP Marketing with Outdoor Industry Association, 
a premier trade organization serving the $20 Billion Outdoor 
Industry. At OIA, Barnes heads up initiatives to support 
the more than 4000 manufacturers, retailers and service 
providers through cutting edge research, communications, 

events and public policy to ensure the growth and success of the 
industry. Growing participation in outdoor recreation is a key component 
of Barnes’ focus.  Formerly vice president of marketing and sales for 
Outward Bound USA, an adventure-based educational organization, 
Barnes brings a strong track record of building national programs that 
introduce Americans to the outdoors. 

DAVE BARTHOLOMEW
Dave is a skilled and experienced business leader with over 
three decades of experience in companies ranging from 
start-ups to over $700 million in revenues. Much of Dave’s 
career was with MSR – Mountain Safety Research. Over 
the 23 years with MSR, Dave led it to a position of market 

leadership and sound financial performance. In addition, Dave has been 

president of three other companies including Sportworks Northwest, Inc. 
(manufacturer of bicycle racks for buses and private vehicles), Marathon 
Ceramics (manufacturer of ceramic water filter elements), and Walrus 
Tents/Moss Tents.

DAVID L. BROWN
David has been Executive Director of America Outdoors 
since its formation in 1990. America Outdoors is an 
international association of adventure travel companies 
with 600 company members operating in 40 states and 
50 foreign countries. He has served as a representative of 

various adventure travel and outfitter organizations since 1980. He has 
served on the Board of Directors of American Rivers, the Governor’s Task 
Force on Reform and Liability Insurance (TN), the American Recreation 
Coalition, the Curriculum Advisory Board for the College of Natural 
Resources at Virginia Tech University and was Chairman of the Mayor’s 
Waterfront Task Force in Knoxville, TN. He has testified before Congress 
more than 14 times on a number of recreation policy and public land 
management issues from the hearings on the Forest Service Budget, 
National Park Service Concessions Reform legislation, the Federal Land 
Recreation Enhancement Act bill and similar bills. 

GORDON BROWN
Gordon has a reputation as one of the world’s leading 
adventure sports filmmakers. This year Gordon pioneered 
an epic descent of the Nile for an IMAX film entitled 
“Mystery of the Nile.” Gordon has gleaned numerous 
awards for his work including 5 EMMY’s. Gordon has been 

making films for 20 years and shoots a multitude of diverse venues in 
spectacular locations. This includes IMAX for MacGilivray Freeman’s 
“Journey Into Amazing Caves”. He has shot films for the networks, 
including National Geographic, Discovery, NBC, ESPN, ABC, CBS, OLN 
and TLC. His work has been honored with many awards, including 1997, 
1996 & 1993 National Emmy Awards, Best of Festival Prague 1998, Best 
Whitewater Film at the 1992 Banff Film Festival, two CINE Golden Eagles, 
two Cindys. Gordon won two division awards and The Grand Prize of 
the 1992 International Ski Film Festival. He has also won two regional 
Emmys and had numerous nominations including a personal Emmy 
nomination for Technical Achievement.

BILL BRYAN
Bill holds a Ph.D. in resource planning and conservation 
from the University of Michigan.  He was the Founder and 
Executive Director of the Northern Rockies Action Group, 
providing technical organizational assistance for cause-
oriented nonprofits in the Rocky Mountain West from 

1973-1982. He is also the co-founder (1985) and Chairman of Off the 
Beaten Path, a premier travel planning service specializing in planning 
highly personalized trips to the Rocky Mountain West, Desert Southwest, 
Alaska and Patagonia. Off The Beaten Path is a founding member of 
the Adventure Collection. Bill, who also serves as vice chair of the 
Yellowstone Business Partnership, was the co-founder and executive 
director of the Cook Center for Sustainable Agriculture in the American 
West, whose mission is to increase the economic viability of farms and 
ranches, thereby enhancing the health of the land, open space and rural 
communities. 
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STEVE BRYANT

Steve leads Publicis’ Seattle office and is responsible for 
creative development for public relations clients across 
the national Publicis Dialog network. He has managed 
communications programs in wide ranging fields, including 
food and beverage, consumer products, healthcare, 

professional services, branded products and retailing. Steve’s work has 
earned more than 75 national and regional awards from the BioMedical 
Marketing Association, Society for Technical Communications, Public 
Relations Society of America, Washington Press Association, International 
Association of Business Communicators, and Inside PR.

JOHN D. CANNING
John Canning is a senior product manager and field 
producer for Yahoo! Media. He brings extensive experience 
in software and hardware platforms for media distribution 
and content creation to Yahoo!’s Media Group.  His role at 
Yahoo! will be to design compelling consumer experiences 

online through unique multimedia content.   Previously he was at Microsoft, 
where he was part of eHome, which offered consumers personalized 
entertainment, communications and information experiences.  John 
spent his formative years at Georgia Institute of Technology where he 
studied Electrical Engineering, digital media design and usability and the 
relationship between science, technology and culture. 

MOE CARRICK
Moe, founder and principal of Moementum, has woven a 
cohesive and provocative tapestry of personal leadership 
experiences, Fortune 100 consulting, academic and 
institutional learning, keynote addresses, authorship, 
strategic partnering, and masterful facilitation. Counted as 

one of the nation’s foremost leaders in adventure learning, one of Moe’s 
on-river forays with senior executives on the nation’s most threatening 
white-water rapid were recorded in Fast Company’s, “Extreme Off-Site” 
feature story (1999). Straddling mainstream organizational consulting 
with best-of-the-best wilderness education as faculty for the National 
Outdoor Leadership School, Outward Bound, and Project Adventure, 
Moe’s varied contributions to people and organizations have consistently 
stimulated positive ripple effects with direct and favorable impact to the 
bottom line. Moe holds a BA from the University of New Hampshire, an 
MS in Organizational Development from Antioch University.

CHRIS DOYLE
For nearly 20 years, Chris, who serves as director of the 
Adventure Travel Trade Association, has offered an array 
of strategic public relations and business expertise in the 
adventure travel, retail, technology, sports and outdoors, 
fashion, home furnishings and non-profit sectors. He’s 

managed corporate reputations and developed extensive national 
awareness campaigns for retailers (including REI, Eddie Bauer, Gateway 
Corp.) and manufacturers (Converse, Eagle Creek, Clive, Pacific Market 
International), supported the launch of Internet concerns (REI, Eddie 
Bauer, Altrec.com, MariSafe.com), worked extensively with trade 
organizations and industry analysts, launched numerous private-label 
product campaigns and managed consumer affairs crises, and launched 
Doyle Public Relations (DPR), an independent consultancy, in 2001.  
Chris, who holds a B.A. in Communications, is an accredited member of 
the Public Relations Society of America.

KATHY MOYER DRAGON
Kathy, Founder and Owner of The Dragon’s Path, and 
ActiveWomen.com, has spent the past 18 years in the 
center of the active and adventure travel industry. Having 
researched, designed, marketed, sold and then personally 
escorted and facilitated the travel experiences of over 3000 

guests, 2/3rds of these being women, on small group adventure and 
cultural trips around the globe Kathy has developed front line experience 
and information that few marketing experts in the world can match. As 
a passionate entrepreneur, Kathy has been instrumental in the growth of 
niche companies including Vermont Country Cyclers, Country Walkers, 
Whole Journeys (a Whole Foods Market Company) and her own company 
The Dragon’s Path.

SAM DREVO
When he is not out traveling the world in pursuit of first 
descents and documenting them on film, you can find 
Sam in the Northwest teaching kayaking. As owner 
and operator of Northwest River Guides, Sam builds his 
curriculum off of sixteen years of paddling experience. 

He brings with him a rich foundation based on years of training on the 
Potomac River in Washington D.C. under the tutelage of the U.S. Canoe 
& Kayak Team coaches. His competitive background in every discipline 
of whitewater kayaking has afforded him opportunities to teach across 
the country and abroad in Canada, Norway, Costa Rica, New Zealand 
and throughout Europe. Currently, he is an American Canoe Association 
Instructor Trainer, a Rescue III Swiftwater Rescue Instructor, a Red Cross 
Lifeguard Instructor and a Wilderness First Responder. Sam Drevo also 
holds a Bachelor of Science in Business from Lewis & Clark College in 
Portland, Oregon.

ANNIE ELLICOTT
Annie is President of LeapUp Marketing Solutions, a 
marketing strategy and services consultancy which 
helps consumer branded businesses in travel, retail and 
consumer services develop effective and affordable online 
and offline marketing strategies. Annie’s background 

includes over 20 years of experience developing consumer marketing 
and business strategies including brand launches and turnarounds 
across entertainment, media, apparel and health service categories. Her 
tenures at both fortune 500 and startups have involved senior level roles 
in marketing, sales planning and merchandising where she received 
company awards and senior management recognition while at the Walt 
Disney Company, Levi Strauss & Company, Women.com (now iVillage.
com) and American Medical International. Annie is currently Chairman of 
the Board at Under One Roof, a San Francisco-based nonprofit fundraiser 
for HIV/AIDS organizations and is an avid Class V rafter, horseback rider 
and photographer

FRANCIS X. FARRELL
Since June 2003, Francis has served as publisher of 
National Geographic Adventure magazine, which has won 
four National Magazine Awards, including the 2003 Award 
for Leisure Interests and the 2002 Award for General 
Excellence.  The adventure magazine was launched in 

1999 as a quarterly to serve an audience of active, adventurous readers 
and to propel the National Geographic Society’s mission of exploration 
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and discovery into the new century. Before joining National Geographic 
Adventure, Francis was general manager/senior vice president/publisher 
of The Sporting News. He represented Times Mirror Magazines in its 
sale of The Sporting News to Paul Allen’s Vulcan Ventures. Previously, 
Francis held a variety of management positions at American Express 
Publishing with Food & Wine and Travel & Leisure magazines. He began 
his publishing career in ad sales with Country Living and Southern Living 
magazines. 

ALFREDO FERREYROS
Alfredo founded Explorandes, a pioneering adventure 
travel and ecotourism tour operator in the Andes, more 
than 30 years ago and continues to serve as its president.  
With Explorandes he has led an environmental certification 
process which has made the company the first tour 

operator to receive an ISO 14001 certification in Latin America. He is a 
founding member of the Peruvian Association of Adventure Travel and 
Ecotourism (APTAE). He has also been active in conservation and the 
environment having been a founder of five conservation NGO’s on the 
national, regional and local level in the past two decades. He was also 
co-founder of the first environmental consulting firm and was a member 
of a team designing the social and environmental management plan 
for an important hydrocarbon project in southeastern Peru. He was a 
founding member of the board of the National Council of the Environment 
(CONAM) from 1995 – 2000 representing the private sector, and has 
been on the board of numerous private sector corporations.    Alfredo 
was recently appointed Director of Institutional Relations of the Amazon 
Conservation Association, an NGO based in Washington DC and Puerto 
Maldonado, Madre de Dios, Peru. 

PETER GREENBERG
Peter serves as The Travel Channel’s chief correspondent.  
He is considered the nation’s preeminent expert on travel 
and travel-related issues. Best known as the travel editor 
for NBC’s Today Show, the Emmy award-winning writer and 
producer is also the author of the recent New York Times 

bestseller The Travel Detective, which reveals the secrets the airlines, 
hotels, cruise lines and rental car agencies don’t want us to know about. 
The book focuses on becoming a proactive traveler — and talks about 
how to beat the travel industry at its own game, playing by its rules. 
Greenberg also writes an online column for msnbc.com. He is a regular 
contributor on KABC, the number-one talk radio station in Southern 
California, and for several years had a syndicated, investigative column 
in newspapers nationwide. He served seven years as the regular travel 
correspondent for ABC’s Good Morning America. Greenberg also appears 
regularly on The Oprah Winfrey Show, Cleveland’s Morning Exchange, 
Canada’s The Dini Petty Show and Good Morning Texas, the number-one 
morning show in Texas. In Los Angeles, he is currently the travel editor 
for UPN News. He is contributing editor to Avenues magazine.

AARON GULLEY
Aaron is the managing editor of Outside Magazine’s special 
editions. He is responsible for coordinating planning and 
production for the biannual Outside Traveler, as well as the 
annual Outside Buyer’s Guide, and contributes regularly to 
Outside. Prior to Outside, Gulley was the managing editor 

at VeloNews.  He was a freelance writer before that, writing features, 
reviews, and news shorts for top outdoor publications. Before that, Gulley 
served as editor for Rock & Ice, managing all aspects of the bimonthly 
publication, as well as its website and three annual special editions. Born 
and raised in Jos, Nigeria, Gulley has traveled throughout Africa. While 
studying abroad, he lived in Paris and Switzerland. He has also traveled 
extensively around the world including Southeast Asia, India, and Japan. 
In his free time Gulley is an avid climber, cyclist, runner, and skier.

WILLIAM HARDING
William is COTA’s Policy and Planning Officer and brings a 
strong balance of policy development and communications 
skills to the position. Prior to joining COTA, William was a 
public relations and communications consultant delivering 
traditional and new media solutions to corporate clients 

in resource, transportation and tourism sectors. He also has significant 
experience providing communications support for governments and 
brings a strong understanding of government communications processes 
to the role. William graduated with distinction from the University of 
Victoria where he specialized in public policy development. 

RICK HEMMERLING
In 1987, Rick joined forces with Joe Boldan to help develop 
a new line of performance apparel. Rick’s creative vision 
instantly established ExOfficio as an innovator in a highly 
competitive market. His creations such as the Baja, Air 
Strip™ shirts and the Amphi-Pant continue to lead the 

travel and adventure wear industry in design and functionality. Rick 
has led ExOfficio to be recognized three years in a row on the Inc. 500 
fastest growing private companies. ExOfficio.com was also chosen as 
one of the best small business web sites by Inc. Technology Magazine. 
Rick’s leadership evolved the Ex Officio brand into an industry leadership 
position, and paved the way for Ex Officio to become a subsidiary of K2 
Inc. in May 2004. Rick continues to influence apparel design, marketing, 
and general management of Ex Officio. In addition to Ex Officio, Rick 
currently serves on an advisory group for World Concern and coordinates 
many company volunteer efforts. 

CHRISTINA HEYNIGER
Christina, an ATTA Associate, worked for 8 years as a 
management consultant with BearingPoint, Inc. Her clients 
included Fortune 500 companies, non-profit organizations 
and government agencies. A former Research Associate 
with the Carnegie Endowment for International Peace’s 

“Project on the Information Revolution and World Politics,” Christina 
helped develop research on international telecommunications trends/
events. In the adventure travel industry she has worked with tour 
operators, industry associations, and travel companies promoting 
sustainable development. Christina’s unique perspective, gained not 
only through her work in traditional organizations, but also through her 
experience in unconventional settings, led her to launch Xola Consulting, 
her new venture. She holds a Bachelor’s degree in communication from 
Cornell University, a Masters degree in Communication, Culture and 
Technology from Georgetown University, and a Masters of Business 
Administration from American University.
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ROBERT HIRSCH

Robert is a career entrepreneur who founded his first 
company, a bead shop, at the age of sixteen - growing his 
operation to six stores before graduating from high school. 
He has founded and sold several companies since and has 
focused on the online space starting in 1996 with his first 

online travel company, Global Courier Travel (GCT). GCT gathered data 
on “courier” flights and brought them to an easy-to-use Web site – the 
first time such an offering was available to consumers seeking this low-
cost method of travel. After selling GCT in 1999, Robert lead Internet 
Marketing and Digital Branding for Siemens Telecommunications. 
Though Robert started out in the position as head of U.S. operations, 
his uncanny vision and infectious leadership led Siemens to expand his 
role globally, allowing him to lead teams in both Germany and the United 
Kingdom. Robert holds a B.S. from the University of Colorado, Magna 
Cum Laude in Entrepreneurship and Marketing.

HUGH HOUGH
Hugh began his advertising career as an art director in 
Madrid in 1980. For 13 years, he worked in around the globe 
(Madrid, Colombia, New York) in big, international agencies 
(Ogilvy, Grey) for big, international clients (Panasonic, 
Ralston-Purina).  In 1993, Hugh walked away from the 

security of a bi-weekly Madison Avenue paycheck, and opened Green 
Team, New York’s first (and only) environmental and social advertising 
agency.  In the subsequent years, Hugh expanded his agency’s core 
capabilities to include sustainable tourism and travel.  Green Team 
has a long history of serving the travel industry with project work for 
British Airways, United Airlines, Belize, Belgium and the Smithsonian 
Sustainable Tourism Awards. Today the Green Team client roster includes 
the Principality of Monaco, Visit Britain, Visit Scotland, Ecuador, Puerto 
Vallarta, Raffles Resort Canouan Island, Lindblad Expeditions, and Peter 
Deilmann Cruises.  Hugh is a recognized industry expert on the topic of 
environmentally responsible and sustainable tourism.

CARMEN HUDSON
Carmen is staffing manager, North America, for Starbucks 
Coffee Company. She manages the team responsible for 
hiring hundreds of marketing, product development, financial 
and systems talent into the corporate organization. Prior 
to Starbucks, she was a staffing consultant for Microsoft 

Corporation, and was Senior Manager, Recruiting for Amazon.com. 
She has implemented recruiting strategies that increase organizational 
diversity and capability as well as developed innovative sourcing, 
interviewing and recruiting process tools. Earlier in her career, she was 
a research associate for Egon Zehnder, an international executive search 
firm. Carmen has presented at industry conferences and seminars, 
and is a member of SHRM, the Association of African American Human 
Resource Professionals, and is on the Board of Directors of the Seattle 
Chapter of the Employment Management Association.

FRANK HUGELMEYER
Frank, an 18-year veteran of the outdoor industry, is 
president of Outdoor Industry Association (OIA). Founded 
in 1989, OIA provides trade services for thousands of 
manufacturers, distributors, suppliers, sales representatives 

and retailers in the outdoor industry and is the exclusive endorser of 
Outdoor Retailer, the world’s premiere outdoor tradeshow. He moved into 
the role of president of OIA after serving as an elected member of the OIA 
Board of Directors. During Frank’s tenure, the OIA team developed and 
launched the OIA brand, formed Outdoor Industry Foundation (OIF), and 
gained national attention for its public policy efforts to increase recreation 
access and funding, public relations and market research. Frank is a 
recognized authority on the outdoor industry supply chain, retail sales, 
active outdoor consumer and lifestyle and related public lands issues. 
Prior to OIA, Hugelmeyer was vice president of sales and marketing 
for Lowe Alpine Holdings, a manufacturer of technical backpacks and 
outdoor apparel.

BARBARA HVASTA
Barbara is Vice President of Passport and Privileges for AARP 
Services. AARP members spend almost $2 billion annually 
in travel through the AARP partners and the Passport team 
manages these relationships. Prior to joining AARP in May 

2004, Barbara was head of MasterCard’s international loyalty consulting 
division. She has developed a variety of loyalty and rewards programs 
for companies in 18 countries from the Rolling Stones and the National 
Football League to Banco Serfin Santander and Sears Canada.

STUART JENNER
Stuart is Principal of the Marketek Consulting Group. He 
assists companies with web site planning, search engine 
strategy and other online marketing initiatives. Search 
engine services include assessment and benchmarking, 
implementation and training focused on driving traffic, 

building brands and protecting trade secrets and confidential information. 
Marketek is currently serving clients in software and technology, health 
care, professional services and ecommerce. Stuart previously worked for 
Microsoft, SureFind Classifieds By Telephone and Hewlett-Packard. He 
has an MBA from the Wharton School of the University of Pennsylvania 
and a Bachelors in Economics and International Studies from the UW. He 
is a former board member of the MIT Forum of Western Washington.

ALAN JOSEPHS
Alan is vice president of packaging for the Consumer 
Travel Americas group within Cendant Travel Distribution 
Services. In this role, he oversees all vacation package 
reservation revenues for Orbitz, CheapTickets, Lodging.
com and the NEAT private label packaging business, as 

well as supplier relationships, product functionality, and the marketing 
and merchandising of vacation packages to consumers. Alan also 
manages the cruise and destination services business units.  Alan most 
recently served as the director of product marketing for the packaging 
group at Travelocity where he was responsible for product and marketing 
strategy for the packaging product line and the Travelocity Vacations 
brand. Prior to Travelocity, Josephs was director of marketing for Hyatt 
Vacations, within the Global Vacations Group where he oversaw the P&L 
for the private label Hyatt Vacations brand, developing new consumer 
marketing strategies that increased revenues significantly over the 
previous years.
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MICHAEL KAYE

Born December 11, 1941, Michael is not only the CEO 
and President of CRE but also a pioneer in eco-tourism 
and adventure travel. In 1978, he started the first rafting 
company in Costa Rica. Since that time his vision and 
focus have created a company that is known the world 

around for its high quality of service and its dedication to sustainable 
development. Michael’s writings include the ecotourism essay for the 
15th anniversary issue of Condé Nast Traveler, and the forward on eco-
lodge design for JUNGLE LUXE, a coffee table book on, “Indigenous-Style 
Hotel and Remote Resort Design Around the World,” by Justin Henderson. 
When he is not at work (rarely) or pounding out emails (always) you will 
find him and his wife of 28 years, Yolanda, cruising the roads and trails 
of Costa Rica on their tandem mountain bike.

BRAD KING
Brad joined Yahoo! Search Marketing (formerly Overture) 
in 2004, bringing 12 years of online and offline travel 
experience to his position as Travel Category Lead. Brad’s 
primary goal is to develop and implement the company’s 
travel category initiatives aimed at helping top tier travel 

companies maximize the effectiveness of their search marketing 
campaigns. Prior to Yahoo! Search Marketing, Brad managed Airline 
Supplier Relations and Operations for Hotwire.com, an IACT company. 
Before Hotwire, Brad served as the Director of Global Hotel Distribution 
for WorldRes, and as a Marketing Manager for Vail Resorts. Brad started 
his career as a Pricing/Yield Management Analyst at Northwest Airlines.

BRUCE KLEPINGER
With more than 50 years of professional trekking and 
mountaineering experience throughout the globe, plus 
approximately 1,000 peaks climbed (30 of which are 
over 20,000 feet), Bruce, by his own measure, has led 

at least 3-separate lives: First as an academician with two doctorates, 
then as strictly a guide, and more recently as a businessman and guide 
combination as owner and chief guide of Ibex Expeditions, Inc. His 
wanderings in the mountains began as a pre-teen. His ventures into the 
mountains scaled down in the academic years and then reached an apex 
in the 70s and 80s where he served in leading guide roles with hundreds 
of treks under his belt with Mountain Travel, OARS, Sobek and others. 
Since then, Bruce has mailing led treks around the world. 50+ years 
experience. From Asia, former U.S.S.R., and Africa, to the Americas, 
Middle East and Europe, Bruce has forged new routes and commercial 
ventures the world wide, and is considered by multitudes of his peers as 
a true pioneer of adventure travel and trekking.

TRACEY L. KNUTSON
Tracey started Knutson and Associates in 2004 which 
focuses on recreation and adventure sports defense.  She 
represents recreation and adventure sport oriented brokers 
and insurance companies, trade associations, educational 
groups and commercial operators. Her background 

includes insurance defense litigation, defending oil field companies, 
native housing authorities, insurers, outdoor recreation and adventure 
or sports entities. She has tried numerous tort litigation style cases and 
regularly participates in appellate level practice. Her previous work has 
included the legal issues surrounding defense of public lands.  Tracey 

has an extensive history of charitable, community and volunteer oriented 
activities; she currently holds an elected position within the Municipality 
of Anchorage, on the Girdwood Board of Supervisors.  Tracey holds a 
number of certifications in the outdoor recreation area and continues to 
do some guide work herself.

KURT KUTAY
Kurt is the founding Director and President of Wildland 
Adventures, Inc. and the non-profit Travelers Conservation 
Trust. He has traveled and guided groups throughout 
the world since 1975. Kurt completed an M.S. degree in 
Natural Resources from the University of Michigan after 

conducting research in the National Parks of Costa Rica. He has also 
worked on international programs for the U.S. National Park Service. Kurt 
has authored a chapter on adventure travel for Fodor’s guide books and 
written many articles on ecotourism. As a founding member of the Board 
of Directors for numerous professional associations and conservation 
organizations including The International Ecotourism Society, the 
International Galapagos Tour Operators Association, and the Maasai 
Environmental Resource Coalition of East Africa, Kurt is recognized as a 
pioneer in adventure travel and ecotourism.

THORNTON MAY
Thornton, a contributing futurist to the World Bank, is 
one of the premier ‘communicators’ in the information 
technology industry today. He combines a scholar’s 
passion for empirical research, an entrepreneur’s capacity 
for opportunity identification and a stand-up comic’s gift 

for storytelling to assisting executives figure out what comes after what 
comes next. He is a superior noticer and picks up on things that others 
overlook. He is responsible for sculpting executive education IT curricula 
at four major business schools including UCLA, UC-Berkeley, Arizona State 
and Ohio State.  An ATTA Advisory Board member, Thornton also serves 
on the Advisory Board at Comdex [largest trade show in the computer 
industry]. Thornton’s insights have appeared in the Harvard Business 
Review (on IT strategy); The Financial Times (on IT value creation); The 
Wall Street Journal (on the future of the computer industry); the M.I.T. 
Sloan Management Review (on the future of marketing), American 
Demographics (on the evolving demographics of Electronic Commerce), 
USA Today (on the future of the consumer electronics industry), and 
Business Week (on the future of CEO direct reports) and on National 
Public Radio (debating the future practice of strategy with Professor 
Michael Porter). 

Additionally, Thornton is a columnist at Computerworld, and served as 
an Advisor to the Founding Editors of Fast Company Magazine. Thornton 
was responsible for ghost writing portions of the technology track for the 
recent World Economic Forum held in Davos Switzerland; and appears 
frequently before the Congress of the United States serving as an expert 
witness on large technology implementations. Thornton’s research has 
been acknowledged in such seminal business books as Seth Godin’s 
“Permission Marketing”; Michael Schrage’s “Serious Play: How the 
World’s Best Companies Simulate to Innovate”; Moshe Rubenstein’s 
“The Minding Organization”; Bill Jensen’s “Simplicity”; and Jeff Williams’ 
“Renewable Advantage: Crafting Strategy Through Economic Time”. He 
wrote the Preface for George Geis’ “Digital Deals,” and Marc Farley’s 
“Building Storage Networks.” 
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SPEAKER BIOS
SALLY MCCOY

Sally is a Partner of Silver Steep Partners. Formerly, 
Sally was an executive for more than twenty years in the 
outdoor industry having served as President of Sierra 
Designs and Ultimate Direction and Vice President for 
The North Face. She is a founding member of the Outdoor 

Industry Association (formerly ORCA) and served as Chair of its Board of 
Directors. She is the recipient of the Outdoor Industry Leadership Award 
and Outside Magazine’s 2002 Top Innovators of the Last 25 Years award. 
She graduated with distinction from Dartmouth College with a Bachelor 
of Arts in history and completed the Haas School of Business Advanced 
Management Program.

BRIAN MULLIS
Before co-founding Sustainable Travel International, Brian 
was the President and owner of The World Outdoors, an 
international adventure travel company specializing in 
active and eco-travel. Brian is a 1992 Auburn University 
graduate who moved to Colorado in 1995 to join Roads Less 

Traveled.  His preparation for his current role started while completing 
degrees in Business and Psychology at Auburn University and spending 
summers living in national parks in Wyoming, Montana and Utah. He 
completed his Master’s degree in Outdoor Recreation Management from 
Springfield College. Since that time, he has spent a considerable amount 
of time indoors, first helping to profitably grow New England Outdoor 
Center, Roads Less Traveled, and The World Outdoors then establishing 
a career in facilitating the travel and tourism industry’s move toward 
sustainable business practices.

RAY MURRAY
As Chief of Partnerships Programs, Pacific West Region, 
National Park Service, Ray coordinates recreation grants 
and technical assistance programs for state and local 
agencies and partnerships, tourism, and fundraising 
activities and programs for National Park units in the Pacific 

West Region.  He also administers the Land and Water Conservation 
Fund, Urban Park and Recreation Recovery Act Program, Federal Lands-
to-Parks and the Rivers, Trails and Conservation Assistance Program. 
Among the many special initiatives he’s provided leadership to in 
recent years: Connecting People to the Outdoors, Economic Impacts of 
Parks, Rivers, Trails and Greenways, Visitor Use Management, Conflict 
Resolution, Brokering Partnerships, Tourism, Futures, Learning Centers, 
California Desert Parks, Fund Raising, Planned Giving, Park Friends 
Groups, the California Roundtable on Parks, Recreation and Tourism, the 
California Cultural and Heritage Tourism Council, and the California Park 
and Recreation Leadership Institute.

HELEN NODLAND
In 1990, Helen founded Nodland Travel Enterprises, 
a marketing and educational presentation company 
dedicated to introducing exotic, adventure, active and 
eco-friendly travel products into the travel agency and 
consumer market areas. An advocate and participant in 

adventure travel, she brings her sales and marketing expertise, along 
with speaking, teaching, and theatrical skills to the travel marketplace. 
Helen’s travel industry experience ranges from travel agent, expedition 
leader, tour director, and sales and marketing director positions. She 

has worked with the industry’s leading travel associations - Virtuoso, 
Signature Travel Network, NACTA, AAA, ASTA and others - as well as 
online travel companies and top adventure tour operators.  Helen 
has worked closely with Virtuoso Travel Network, having written and 
conducted a private certification program for Navigator entitled “21st 
Century Competencies.” She served on the national committees for the 
ICTA National Forum and The International Adventure Travel and Outdoor 
Show. Helen served on the board of directors of The International 
Ecotourism Society (TIES), and is an advisor to ATTA.

BRUCE PALMER
A three-time NOLS grad and an employee since 1990, 
Bruce has served as NOLS’ Director of Admission and 
Marketing for more than nine years. During his tenure, 
NOLS’s enrollment has grown from 2,500 students to this 
year’s record enrollment of 10,500. With 85,000 NOLS 

graduates worldwide the NOLS (a not-for-profit organization) brand is one 
of the most respected in the outdoor industry.  As NOLS’ primary media 
coordinator and spokesperson, Palmer has handled communications 
with written, radio and television press on positive stories and in times 
of crisis. Just this year, NOLS has been featured on ABC World News 
Tonight (offering expert advice), Science Channel and MTV, in addition 
to over 75 local news features prompted by NOLS recycled vegetable 
oil powered bus.  Palmer is a frequent presenter at outdoor education 
conferences including the Wilderness Risk Managers Conference, the 
Association of Outdoor Recreation and Education Conference and the 
Western Regional Outdoor Leadership Conference. He has also done 
crisis communications workshops for NOLS’ corporate partners.

DON PICKERING
Don is a veteran Internet entrepreneur and a pioneer in 
Internet marketing and communications. He is Chairman of 
Memetic Systems, a Seattle based online direct marketing 
and technology company whose clients include Microsoft, 
Napster, Match.com and HP. Memetic Systems specializes 

in search engine marketing and optimization, landing page optimization 
and targeted email programs. Prior to Memetic Systems, Don co-
founded two successful Internet companies, online retailer Altrec.com 
and website/ applications developer Cosmix Inc.  Don is a board member 
of both the Greater Seattle Chamber of Commerce and the Workforce 
Development Council of Seattle/ King County. He is also a board member 
and co-chair of the Technology Alliance Entrepreneurship Committee.

JOHN POIMIROO
John is a 30-year veteran of travel and tourism marketing 
and public relations, has directed marketing and public 
relations programs at ski areas, theme parks, and resort 
destinations. Before establishing Poimiroo & Partners in 
1999, he was California State Director of Tourism and the 

Deputy Secretary of the California Trade and Commerce Agency.  Before 
his roles with the state, he served as Vice President of Communications 
for the Yosemite Park and Curry Company, Vice President of Marketing at 
the Roaring Camp Railroads, Vice President at two major San Francisco 
public relations agencies where he directed campaigns for many 
nationally known brands and destinations, and handled public relations 
and marketing for Marriott’s Great America and Squaw Valley USA.  During 
his career, John has assisted with communications response to over 30 
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crises, from customer deaths to counseling the New York State Travel 
Industry on image recovery following 9/11. As state tourism director, 
during the 1990s, John conceived the California Tourism Marketing 
Act. He has won numerous marketing, public relations, journalism and 
photography awards. He is the only person to have won both the Society 
of American Travel Writer’s Western Chapter Photo Shootout Gold Prize 
and its Frank Riley Award for travel writing. Among his many other honors, 
John was selected as the United States’ best State Tourism Director, 
was inducted to the California Tourism Hall of Fame, and received the 
University of Colorado’s first Chancellor’s Tourism Award. 

BRUCE POON TIP
Bruce founded G.A.P Adventures 15 years ago thinking 
that there had to be other people in this world who wanted 
a ‘real’ travel experience. From a small start up business, 
G.A.P Adventures has grown to be a market leader, 
offering more than 1,000 adventures to 100 countries on 

all 7 continents. G.A.P Adventures and Bruce have consistently been 
recognized for leadership and responsible business practices. Bruce 
has been honored as Canada’s Entrepreneur of the Year, Canada’s 100 
Leaders of Tomorrow, and one of Canada’s Top 40 Under 40. He was the 
only Canadian operator invited to speak at the United Nations Launch 
of the Year of Eco Tourism.  G.A.P Adventures is recognized worldwide 
as industry leaders in responsible tourism and community development. 
G.A.P Adventures has also launched its own nonprofit foundation, 
Planeterra which supports grassroots community development projects 
and gives travelers the opportunity to give back to the people and 
communities visited by G.A.P Adventure tours. 

JOHN RASMUS
John, editor in chief of National Geographic Adventure, has 
been instrumental in shaping the direction of contemporary 
adventure journalism. Formerly the editor of Outside 
and Men’s Journal, Rasmus led the launch of National 
Geographic Adventure in 1999. As founding Editor in Chief 

of Adventure, he has continued to help define the genre, publishing articles 
that have surprised readers, stirred debates, and made headlines. Since 
its launch and under John’s watch, National Geographic Adventure has 
amassed a remarkable twelve National Magazine Award nominations 
and has won the Award four times, including General Excellence in 2002. 
This year, Adventure was recognized as Best Travel Magazine by the 
Lowell Thomas Travel Journalism Competition. It won the same award 
in 2002. The magazine has also won gold for Best Consumer Sports & 
Leisure Magazine at Folio’s Editorial Excellence Awards. 

NORMAN L. ROSE
Norm is a 23-year travel industry veteran with an extensive 
background in both the corporate and leisure travel markets. 
For seven years he held a variety of sales management 
positions at United Airlines on both the East and West 
Coasts. From 1989 to 1995 Norm was the corporate 

travel manager for Sun Microsystems. In 1995 Norm founded Travel 
Tech Consulting, Inc., a firm that specializes in developing marketing 
and procurement strategies for travel and technology companies.  Norm 
is the author of numerous publications and articles including Selling 
Complex Leisure Travel Online: Focus on Dynamic Packaging Technology  
(December 2004), Emerging Trends in Wireless Technology and The 

Global Travel Industry (October 2003) and Corporate Travel: Technology 
Trends and Market Analysis (Spring 2002)

JIM SANO
Jim, president of Geographic Expeditions and leader of the 
1983 American Everest Expedition, volunteers as a board 
member and advisor for a number of dynamic and important 
conservation groups, including The Trust For Public Land 
(a national land conservation organization), The Natural 

Step, The Yosemite Restoration Trust, a non-profit organization, and The 
National Council of the World Wildlife Fund (WWF-US). Formerly, Jim was 
the President of The Mono Lake Foundation Board and Park Ranger and 
Executive Assistant to the Superintendent at Yosemite National Park.

CATHY SASSIN
A nationally recognized expert on health and fitness, Cathy 
has been a regular contributor on national television and 
in popular fitness magazines. Cathy has placed in the top 
five in 80% of her Adventure Racing career, spanning the 
past 10 years, and has recently crossed the bridge to do 

commentating for adventure sports. She was one of the 100 female 
athletes in the country honored by the Women’s Sports Foundation for 
the years 2000 and 2003 and in 2004, voted one of the top 10 most 
influential people in the sport of adventure racing in America. Having 
worked on Primal Quest the past three years as the voice of the athletes 
she is a fundamental part of the management team for The Expedition 
Challenge.

PASQUALE SCATURRO
Pasquale has directed numerous geophysical oil and gas 
exploration projects in many of the most politically and 
technically challenging areas on earth including Bolivia, 
Ethiopia, Somalia, Tunisia, Azerbaijan, and the Republic 
of Georgia. Pasquale graduated in 1980 from Northern 

Arizona University with degrees in geology and geophysics after serving 
in the USAF for four years in Europe and NATO. In addition to his career 
as an exploration geophysicist and founder of Seismic Specialists, 
U.S. Seismicle, and Tricon Geophysics, he has been extremely active 
in international high altitude mountaineering and white water rafting. 
He has been the leader of numerous worldwide expeditions to major 
mountains including three expeditions to Mt. Everest. Pasquale also 
conceived, organized, and led the 2001 National Federation of the Blind 
NFB 2001 Everest Expedition, which succeeded in placing the first blind 
climber, Erik Weihenmayer, on the summit of Mt. Everest. Pasquale has 
also been the leader of many worldwide rafting expeditions throughout 
the United States, Alaska, South America, Asia, and Africa. In partnership 
with ESPN, Pasquale led filming expeditions to the Bio Bio River in Chile. 
In 1996, he scouted out and led the first descent of the Tekeze River in 
Ethiopia, the largest un-run tributary to the Nile River and the deepest 
canyon in Africa. From November 2003 to April 2004, Pasquale organized 
and led the Nile First Descent Expedition. This expedition was the first 
full, complete descent of the Blue Nile and Nile River from its source 
in the mountains of Ethiopia to the Mediterranean Sea - a distance of 
3,300 miles. The expedition had to overcome enormous hurdles such 
as suicidal rapids, crocodile attacks, malaria, and gunfire by bandits and 
arrests by the military. The expedition is featured in the 2005 IMAX film, 
“Mystery of the Nile.”

SPEAKER BIOS
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PAIGE SCHNEIDER
Doctoral student and travel consultant Paige Schneider 
(CTC) earned her Masters in Human Movement Sport 
and Leisure Studies from Bowling Green State University 
2003. She is finishing the last year of her PhD program 
in Park, Recreation, and Tourism Resources at Michigan 

State University and serves as an ATTA Research Associate. Her 
dissertation topic is: Testing the Need for Uniqueness Theory: Adventure 
Travel Participants and Need for Uniqueness. At MSU, Paige has served 
on such research project teams as The Great Lakes Discovery Center 
Project, Tourism Assessment Profile for the Saginaw County Convention 
and Visitors Bureau, and the Greater Lansing Convention and Visitors 
Bureau. 

JUDY SLATYER
Judy, who joined Lonely Planet in 2003 as Executive 
Director and Chief Executive Officer, holds a Bachelor of 
Arts Degree from the University of Canberra and a MBA 
from the University of Sydney Graduate School of Business.  
Judy commenced her recent career in politics, where she 

worked as a policy advisor with the Labor Federal Government for Ralph 
Willis (Federal Minister and Member for Gellibrand) for four years. This 
role involved developing policies on industrial relations, micro-economic 
change in the transport and communications industries and federal 
budget and fiscal management.  Judy then joined Telstra (Australia’s 
largest telecommunications provider) in the international group where 
her focus was on business development opportunities in the Asia 
Pacific region for three years. She then spent four years working on 
the establishment of FOXTEL (pay television operator) and then became 
the Chief of Consumer Sales, responsible for over $4 billion in revenue.  
In 2001, Judy left Telstra and became involved with a U.S. technology 
company, ArrayComm, to launch a new broadband Internet technology 
in Australia – a world first. From nothing, she along with two other 
executives, established a small company in Australia which, at the time 
she took on the Lonely Planet role, was capitalized at $40 million.  

GENE SLOAN
Gene is one of the most widely-read travel writers in 
the United States. As a staff writer for USA TODAY, the 
nation’s top-selling newspaper, he reaches an audience of 
nearly six million readers. His stories also are distributed 
by the Gannett News Service to more than 90 other U.S. 

newspapers with a combined circulation of more than five million, 
including the Cincinnati Enquirer, the Detroit Free Press and The Arizona 
Republic.  He also contributes frequently to USA TODAY’s Web site, 
usatoday.com, and his stories are produced into television segments 
distributed to nearly two dozen Gannett-owned TV stations. Gene has 
written about travel for more than a decade and has spent more than 
1,000 days on the road. He helped launch USA TODAY’s first travel 
section, the weekly “Go” section, in 1995. Before joining USA TODAY in 
1990, he wrote book reviews for the Chicago Tribune and worked at The 
Wilson Quarterly, a scholarly journal in Washington, D.C. His writing has 
won many awards, including a Lowell Thomas Award from the Society of 
American Travel Writers.

SALLY SOLARO
Sally is a Staffing Program Manager at Microsoft Corporation 
where she has been in the recruiting organization for the 
last eight years. Her focus is developing and managing 
the corporate policies and processes which provide a 
framework for rich career-move experiences for Microsoft 

employees. Along with her work in staffing, Sally has developed and 
delivered training content for new managers, new recruiters, and 
employees. She is also the business owner for feature development 
of Microsoft’s internal recruiting tools including their internal Career 
Site and Manager Portal. In her spare time she volunteers as a hospice 
worker, an activist for the Eastside Domestic Violence Program, and 
as a business consultant to the Lake Washington Technical College on 
curriculum development.

SHANNON STOWELL
Shannon, president of the Adventure Travel Trade 
Association since 2004, has lived abroad and traveled 
extensively overseas.  He brings to the adventure travel 
industry business acumen, connections, marketing insight, 
environmental science, vision and passion for adventure 

travel.  Early in his career, with a B.S. in Biology from Seattle Pacific 
University, Shannon worked as a certified fisheries observer on ships in 
Alaska for the National Marine Fisheries Service under NOAA (National 
Oceanic and Atmospheric Administration). After a harrowing stint on the 
Bering Sea, and employment with the Colorado Division of Wildlife, he 
spent nearly eight years at an environmental testing laboratory initially as 
a biologist and chemist after which he was promoted into management 
to develop and spearhead the company’s international vision and Asian 
presence. With entrepreneurial spirit, Shannon then engaged in the dot-
com revolution as a co-founder of Altrec.com, a successful outdoor and 
adventure travel gear retailer. Among his many roles in the the non-profit 
sector and local community, Shannon served for four years on the Board 
of the American Hiking Society.

STEVE TRAUTMAN
Steve has worked for over 15 years in the high tech industry 
(both software and internet businesses) as a program 
manager, training manager, business manager and general 
manager. Steve started his career at Microsoft managing 
early versions of Word localization, and then spent several 

years at Expedia.com as GM of their advertising business unit. He 
originally developed the Peer Mentoring Workshop to help engineers at 
Microsoft deliver on-the-job training to their peers and now delivers that 
program internationally. He was an advisor to Altrec.com in the launch 
phase of that company and has offered assistance from time to time to 
the successful startup. Steve’s adventure traveling has taken him from 
the North Pole to the Equator, spending time in Indonesia, Thailand, Costa 
Rica, Myanmar, and Nicaragua. He is the President of Solution Strategies, 
Inc., an organizational development consulting and training firm.

SPEAKER BIOS
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MATTHEW D. UPCHURCH
Visionary, futurist and entrepreneur, Matthew has parlayed 
his vision of a global travel industry network into Virtuoso, 
a multi-billion-dollar, by-invitation-only enterprise of 
exceptional travel consultants and travel providers. Matthew 
serves as Virtuoso’s chief executive officer, overseeing the 

marketing, sales, and operational systems that have made Virtuoso one of 
the most respected and successful companies in the luxury travel arena. 
Matthew’s first step into the profession wasn’t all that glamorous -- mail 
clerk at his family’s Percival Tours in 1979. While most mail clerks simply 
sort and send the mail, Matthew created innovative ways to manage 
the tasks more efficiently, leading him to establish a new fulfillment 
company, Perci-Pak. As the president of Perci-Pak, Matthew collaborated 
with his cousin, A. R. Tandy, and their ideas and experiments resulted in 
the development of revolutionary automated shipping software, now the 
second largest of its kind in the nation and used by conglomerates such 
as General Electric, Radio Shack, Mary Kay, Pfizer and L.L. Bean. Today, 
the former mail clerk is among the most admired professionals in the 
travel industry. He has served on numerous advisory boards for luxury 
travel companies, presented the keynote address at many high-profile 
industry events, and has dedicated his time and resources to the travel 
agent community as the immediate past Chairman of The Travel Institute 
and, most recently, on the corporate advisory council for the American 
Society of Travel Agents.

GILLES VALADE
Gilles is the co-founder of Pinnacle Risk & Insurance 
Consultants, the company currently engaged by the 
Council of Tourism Associations of BC to review the risk 
management of subscribers to the council’s new adventure 
tourism insurance program. Gilles is also the Chair of the 

Adventure Programs Department and the Coordinator of the Adventure 
Diploma Program at Thompson Rivers University in Kamloops, British 
Columbia. He is a renowned instructor in the areas of adventure tourism 
business development, legal liability and risk management, adventure 
programming, and insurance for adventure operations. Currently working 
with public and private clients in the adventure and ecotourism sectors, 
Gilles is also an experienced adventure guide, adventure business owner, 
and former insurance broker.

DR. CHRISTINE VOGT
Christine is an associate professor in the Department of 
Community, Agriculture, Recreation and Resource Studies 
and the Michigan Travel, Tourism, and Recreation Resource 
Center at Michigan State University. Her research area is 
tourism communications and the study of people collecting 

and using information to plan and take vacations. She also studies 
resident attitudes on tourism and natural resource issues, and survey 
and evaluation research techniques.  She has extensive experience in 
tourist, resident, and tourism industry stakeholder research. Her work is 
primarily in the United States, however, current and future projects are 
more globally focused for Greece, Micronesia, India, and Japan. Christine’s 
published work appears in Annals of Tourism Research, Journal of Travel 
Research, Journal of Travel and Tourism Marketing, Journal of Consumer 
Psychology, Leisure Sciences, Journal of Leisure Research, and Journal 
of Park and Recreation Administration. She is an associate editor for: 
Journal of Travel Research, Journal of Leisure Research, Journal of Park 
and Recreation Administration, and Loisir. She is active in the National 
Park and Recreation Association, the International Travel and Tourism 
Association, and locally in Livingston County MSU Extension and the 
Southeast Livingston Recreation Authority.

RUSSELL WALTERS
Born in Windsor, England, Russell has been involved in 
the adventure travel industry since the early 1980’s. An 
accomplished kayaker and registered Maine Guide, he 
has experience on the east and west coasts of the U.S. 
including a four year term as General Manager for O.A.R.S. 

in Angels Camp, Calif. Walters returned to Maine in 2000 to become 
president of Northern Outdoors, a four-season Adventure Resort located 
in The Forks, Maine. He has served on the governor appointed Maine 
Tourism Commission, as a board member of the Maine Publicity Bureau, 
he was elected the first president of the Raft Maine Association, he has 
worked as a consultant to internet travel company away.com and as co-
founder and president of Riversearch.com, an online marketing alliance 
representing the premiere rafting outfitters in the world. 

SPEAKER BIOS

Presenters’ abbreviated biographies are featured in this program.   
Several biographies that were not available by the printing deadline are available now at 

http://www.adventuretravelworldsummit.com/atws-program-speaker-bios.html.
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THANK YOU
In addition to our Team, Advisors, Sponsors and Partners, We Wish to Express Special Thanks To 

Those of You Who Have Contributed So Much to Make This Inaugural Summit a Success…

Russell Walters from Northern Outdoors, Moe Carrick from Moementum, Shawn MacDonald from 989 Design, Jason Reckers from PixelMill.com, 
Amber Silvey from the ATTA, Murray Bartholomew from the ATTA, Christina Heyniger from the ATTA/Xola Consulting, Paige Schneider from Michigan 
State University, Rick Hemmerling and Janine Robertson from ExOfficio, Adam Ziegelman from Eagle Creek, Joe Pymm from Sugarhost, Mark 
Campbell from TCS Expeditions, and Larry Mogelonsky from Adventure Collection.

Mr. NuBo Huang and Peter Gao from Zhongkun Travel, Dave Bartholomew from Ascent Advising, John Sheppard from REI Adventures, Sarah Fazendin 
from Kenya Tourist Board, Kathryn Hayes from Tourism Ireland, Brian Mullis from Sustainable Travel International (STI), Theresa Mottet from Lindblad 
Expeditions, Helen Nodland, Pat Gagnon and Maureen Kennedy from The Travel Institute, and Sarah Fazendin from Kenya Tourist Board.

Debbie Maier and Robert Maier from MailPound, Matthew Upchurch and Perry Lungmus of Virtuoso, Fran Farrell and Bryan Kinkade from National 
Geographic Adventure, John Poimiroo from Poimiroo & Partners, Terry Selk from the California Travel & Tourism Commission, Leo LeBon from 
Wanderlust Partners, Michael Kaye of Costa Rica Expeditions, Joey Parr from Outside Magazine, Ms. Xinhong Zhang of the China National Tourist 
Office in Los Angeles, Nick Qin and Jun Zhou from China Professional Group, and Kathy Dragon from ActiveWomen.com.

Paige Schneider and Michigan State University, Helle Sorensen and research team from MSCD, Laurel King from Outdoor Mind, REI’s Bob Ward, Bob 
Voltz and Rachel Ligtenberg, Matt Snyder and Aaron Moore of Machete Media, Nancy Pfeiffer of Adventure Travel Media Source, Deb Haimes from 
TPN, and all of our committed volunteers.

Aaron Imholt, the volunteer team from Cascade Community Church – Chad Moore, Chad Loehr, Kevin Teague, Mark Silvey, Wolfe Pohl, and  
Jon Ellis.  

Most especially, our families, Shelly, Amber and Ashton Stowell, and Sherrie and Aidan Doyle.

CTDLPJBAOBLFFTKOAATBWWHHS

IS YOUR BUSINESS GOING PLACES?
LET 989 DESIGN HELP YOU GET THERE.

www.989design.com  •  989.891.1338

989 Design is a proud partner of the  
Adventure Travel Trade Association. We’ve 
been involved with the ATTA since its  
rebirth in 2004 and couldn’t be happier to  
see to how quickly they have grown.

We would love the chance to help grow 
your business, too. We handle everything 
from logo and business identity design to 
marketing materials and advertising (with 
a little bit of everything in between). 

Call 989 Design today or stop by our website to check out our portfolio.



Visit www.adventuretravelworldsummit.com regularly for post-2005 Summit updates.  

To secure your space in the 2006 Adventure Travel World Summit, receive advance news alerts and “early bird” discounts 
and registration, email Summit2006@adventuretravel.biz with your contact information. 

*For 2005 Adventure Travel World Summit Questions/Concerns/Special Needs call 425.239.9686.

The Adventure Travel Trade Association (ATTA), presenters of the annual Adventure Travel World Summit, exists to:

• Promote and responsibly grow the adventure travel market

• Provide exclusive professional support, development, marketing, business building and cost-saving resources to 
ATTA members

• Provide a unifying voice for the industry that promotes and facilitates knowledge sharing, networking and a 
common vision 

• Research, anticipate, interpret and share travel, consumer and industry trends 

• Identify, understand and rally industry leaders to tackle pressing issues, while propelling growth initiatives

• Define “adventure travel” and establish “best practices” and operating standards 

• Encourage sustainable and environmentally and culturally sensitive adventure travel practices 

For information on ATTA Membership, Sponsorship, Advertising, Research and more:

www.adventuretravelbiz.com
info@adventuretravel.biz

Adventure Travel Trade Association  
601 Union Street  

Suite 4200 
Seattle, WA 98101 
1.360.805.3131 

1.360.805.0649 (fax)

Adventure Travel 
World Summit20
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