ADVENTURE TRAVEL
TRADE ASSOCIATION

ELIMINATING

SINGLE-USE PLASTICS

A look into the use of single-use plastics in the
adventure travel business
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SOLUTIONS

MOST POPULAR EFFORTS TO
REDUCING SINGLE-USE PLASTICS

- Educating clients pre-trip on plastics-issue

18% Giving reusable bottles to clients

- Providing water to refill bottles

28% Clients bring a reusable water bottle on their trip

CHALLENGES
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The ATTA is committed to reducing single use plastics within the adventure
travel industry, encouraging others to think

To learn more about this initiative, please visit:

*https://www.economist.com/blogs/graphicdetail/2018/03/daily-chart-2

ADVENTURE TRAVEL Sources of information and Partners: 507 survey respondents of the
TRADE ASSOCIATION 2018 Adventure Travel Trade Association and Travelers Against Plastic;

Grayl; Splendids.com; BatteryJunction.com; preppersshop.co.uk



